
Mr. Kennedys 5 pages of Tips for Completing your 

MARKETING RESEARCH EVENT 
 

2. Introduction 

A. Description of the business or organization 

 Explain the type of business you are starting, such as fast-food restaurant. 

 Include a detailed chart for your products and services. 

 Identify specific Store location- city, shopping center, anchor stores nearby 

and explain the area 

B. Description of the community (economic, geographic, demographic and 

socioeconomic factors) 

C. Overview of the business or organization’s current promotional strategies 

and practices.   

* Explain types of advertising media used by the company? (see ch. 19 Ad 

Media).  social media used?  

 

3. Research Methods used in the Study 

A. Description and rationale of research methodologies selected to conduct the 

research study.   

* In this step you will type your survey based upon the 2017 topic: 

 

 (Tips for above steps) 
A. For this step you will simply create your 1-page (15-questions) marketing survey. List each 

of your questions and explain why you selected each question. Make sure each question 

relates back to the Topic for your Research Event. Next, use Marketing Essentials textbook 

Ch. 29 on Marketing Research to help you design your Marketing Survey. See pages 689-

691 for types of questions: 

 

Other options for this step include :Qualitative research uses Consumer Panels or 

Focus Groups (see Page 663 Mkt. Essentials Book): Groups of people who are 

questioned to provide information on research issues. You will write about  the 

discussion from the focus group in a detailed paragraph.  Include date held? How 

many participated? Location? Pictures? Your Focus group should consist of 1. 

Teenagers (Generation Y); 2. Business group (Generation X); and family group 

(Parents/adults).   

 

 

B. Processes used to conduct the selected research methods 

 

Note:  If you are administering surveys to customers at local business you will need to 

meet with store manager for approval of your survey questions prior to administering to 

customers. 
 



B. Steps taken to conduct the study: Simply explain all aspects about how you and your team 

conducted the survey. For instance, date administered; locations to conduct survey; 

comments or reactions from customers; Did you provide a pen/pencil and provide a 

clipboard? Generally speaking, how long did the survey take to compete for customers? 

Mr. Kennedy will Xerox 20 copies of your graded marketing survey for you to administer at 

the proposed business. 

 

Step 4- FINDINGS AND CONCLUSIONS OF THE STUDY 

A. Findings of the research study. 

B. Conclusions based on the findings. 

 

Tips for calculating answers to your 25 customer surveys.   

(Example) 

After adding up the answers for Question #1 you got 16 answered YES and 9 

answered NO.  (Note: 16 + 9= 25 total surveyed.) 

How to calculate- Simply divided 16 by 25= 64% answered YES  

Next, since 9 answered No you simply divided 9  by 25 and your answer is  36% 

answered NO 

 

Example:  

Question #1- Have you ever used our online menu to place an order over the 

phone?     YES/No Questions 

The results of this question resulted in 64% responded YES and 36% responded NO. 

This tells us we could improve sales using our online menu to our customers. 

 

Question #5- How to you rate the overall customer service at the restaurant? 

Example for Rating Scale Questions  

(4= strongly agree 3= Agree 2= neutral  1=disagree 

12 answered 4- Strongly Agree.       12 divided by 25= 80% 

4 answered 2-dissatisfied.       4 divided by 25= 16% 

Note:  Only need to give two examples for your percentage breakdown for choices 

offering more than two choices. 

The results of this question resulted in 80% strongly agree with the overall customer 

service in the restaurant; however 16% felt the overall customer service were 

dissatisfied.  Although the majority of customers favored the customer service it tells 

us we need to improve it for 16% of our customers. 

 

 

B. For this step, identify a minimum of six strategies you propose to implement to improve 

the business. 

 



TIPS FOR TYPING YOUR CUSTOMER SURVEY 

 
 Your questions need to be geared for the 2017 Topic- For each career category is the 

development or enhancement of a social, local, mobile (SoLoMo) strategy. Participants 

will collaborate with a local business or organization to analyze current promotional 

strategies and practices and then develop and present a strategic plan to improve or 

implement social, local, mobile strategies and practices. 

 

 
Remember the goal of creating your typed  survey is to determine if your customers have used the company 

website to buy and research products offered online.  Is there a Company App for customers? What kinds 

of customer loyalty programs are offered to customers?  

 

It’s important when conducting Marketing Research to include several (two to three) types of 

research and not simply use a single source.  Examples include: 

 Personal interviews   

 Focus Groups- panels of 7-12 people who have common interests. 

 Telephone interviews- Call customers over the phone with specific questions. 

 Typed Marketing surveys 

 

 

How do you create a Marketing Survey? Read the chapter 29- Conducting Marketing Research on pages 

608-623.   

When constructing your Questionnaire you will need to use each of the following types of questions found 

on pages 689-691: 

 Yes-No    * Level of Agreement 

 Rating Scale    * Multiple Choice 

 

Instructions for creating your typed customer survey: 

1. At the top of your survey type the following:  Marketing Research Customer Survey (center) 

2. Next, include the following:  Please complete the following customer survey to help us 

determine what you think about  the company website and how it could be improved. 

3. Try to keep your typed survey to 1-page and number questions 1-12.  I suggest you use (3) 

Yes/No (3) Rating Scale, (3) Level of Agreement, and (3) Multiple Choice 

4. At the bottom of your survey type the following: “Thank you for completing this marketing 

survey in behalf of (your full names) and Monarch Deca Marketing Research Team.” 

Example: 

Yes/No questions- (please circle your choice) 

Yes/ No  I currently have a Social Networking account, such as Twitter or Facebook.  

 

Level of Agreement question- (Put a check next to your top choice) 

(SA= strongly agree,  A= Agree,  N=neutral,  D= Disagree,  SD= strongly disagree) 

 

I feel social networking can be  a useful tool to find  out good and bad information about a company from 

other customers.    SA___    A___ N___ D___ SD___ 

 

Rating Scale question  

( 4=very satisfied 3= satisfied 2= dissatisfied  1=very dissatisfied) 

 

How would you rate (company name) current use of social media on their company website? 

4___  3____  2____  1____ 



 

How often do you access (company name) website to find out information about its products/services? 

Frequently sometimes rarely  never once 

 

Multiple Choice question 

Check all of the following Social networking  sites you currently have an account with: 

___ Facebook ___ Twitter ___You-Tube ___ customer blogs  

 
(Sample Student Survey) 

Marketing research customer survey – JM Lexus 

Monarch HS Deca Chapter – Marketing Research Project 

Students: Narriman Ribeiro and Darryl Peters 

 

Please complete the following customer survey to determine your level of customer 

satisfaction with JM Lexus. (Please select your choice) 

1. Are you aware of JM Lexus’s numerous customer service offerings? (Check all that 

apply)  

___ Customer Lounge ___ Free Car Washes ____ Complimentary Shuttle   

___ Complimentary food in customer  lounge  ____ Lexus Parking at Bank Atlantic 

Center 

2. Have you ever received a follow-up letter or phone call from JM Lexus after a service 

has  

been completed on your automobile?     
___ Yes  ___ No 

3. Have you ever used our complimentary shuttle service while your car is in service? 

 ___ Yes  ___ No 

4.  On a scale from 1-10, how would rate the Customer Lounge at JM Lexus? (Please 

place an “x” on the number line where your opinion lies.) 
 

0 1 2 3 4 5 6 7 8 9 10 

      (1= Poor)     (5=Fair)        (10=Excellent) 

5. Would you recommend the JM Lexus dealership to your friends or family? 

  ___ Yes  ___No  

6. How often do you get your vehicle serviced at JM Lexus?   

___ Often (every 3 months)    ___ Occasionally (every 6 months) 

___Sometimes (1 per year)   ___ Rarely (every other year)    ___Never   

7. How often do you see advertisement or any type of awareness about our loyalty 

programs?  

___ Frequently    ___ Sometimes    



___ Rarely     ___Never   

 

8. How do you feel about the JM Lexus Service Department? (Please circle your choice.) 

(4 = very satisfied    3= satisfied    2=dissatisfied    1= very dissatisfied) 

 

9. Rate your level of satisfaction with the” time” it takes for your vehicle to get serviced? 

(4 = very satisfied    3= satisfied    2=dissatisfied    1= very dissatisfied) 

 

 

 

10. How would you rate the Food quality offered in the customer lounge area?  

___Delicious     ___ Good      

___Average    ___ Poor quality.   If so, explain: 

____________________________________________________________________

___________________________________________________________________. 

11. Have you ever used any of the amenities offered in the dealership?  

Check any that apply: 

__ massage chairs  __ Wifi internet 

__ golf putting area  __ bagels and  select coffee  

12. Have you ever taken advantage of  the “special covered parking” offered to Lexus 

customers at the Bank Atlantic Center (Sunrise, FL)  for concerts and Hockey Games? 

___ Yes ___No 

 

Thank you for completing this marketing survey in behalf of Narriman Ribeiro, 

Darryl Peters and Monarch DECA chapter. 

 

 

 

 

 
 



 
 

Tip Step 5- Proposed Strategic Plan 
A. Objectives and rationale of the proposed strategic plan 

I recommend you make 4-5 recommendations to provide new  and  exciting  
ways  to restructure, change and update the enhancement of social, local, 
mobile (SoLoMo) to create a wider audience and/or generate more customers, 
based upon your survey and interviews. 

B. Proposed activities and timelines 

 Explain the dates and times of when your team administered the surveys. 

 Explain how it went and any difficulties you had administering them. 

 Did you speak with the manager or other employees regarding the surveys? 

 

C. Proposed metrics or key performance indicators to measure plan 

effectiveness. 

 Explain what are the long-term outcomes (5 or more years) 

 What is the process to improve the results? How will you achieve success with 
the recommendations to improve the business? 

 Understanding the SWOT Analysis (Strengths, Weaknesses, Opportunities and 
threats) a company faces to remain competitive. Next explain a SWOT Analysis 
for your chosen company. 

 

Recommend submitting two-typed pages for Steps A,B and C. 

 

Step 6- Proposed budget 

- Explain any costs associated with proposed strategies. 

- Calculate any costs to implement your plan needed for advertising, marketing 

research, equipment needed? 

(Example) 

We recommend spending $2,500 to improve Online Advertising to give the 

company a greater presence in Social Media and Pay-per-clicks for Google 

searches. 

A second recommendation is to spend $700 on Table Top Advertising to promote 

restaurant specials on each of the tables.  In addition, to promote the “new” App 

to encourage customers to sign-up to receive bonus rewards. 

 

 


